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OBJECTIVE:
To acquire a graphic design position within a reputable firm such as yours, where a strong background in design, 
positive public relation skills and a commitment to reflect positive ideas would be needed.

EDUCATION:
University of Wisconsin-Stout, Fall 2001 | B.F.A. - Art with Graphic Design emphasis

PROGRAM KNOWLEDGE:
Mac OS X, Adobe CS3 - Illustrator, Photoshop, InDesign, QuarkXpress, plus supporting office programs.

WORK HISTORY:
Foote&Co. Marketing & Advertising•April 2007-December 2008
Art Director responsible for innovative thinking, strategic problem solving, market research and project management. 
I am self-motivated, work quickly and efficiently and highly-organized with a focus on brand consistency. 

Mirage Advertising•November 2005-March 2007
Graphic designer at a full-service advertising agency where I worked on a number of projects ranging from: print 
design, corporate identity, collateral materials, signage design and web development. Continue to demonstrate my 
creativity, versatility between mediums, communication skills and knowledge of the business, research capabilities 
and overall knowledge of advertising and what it takes to be successful.

TradebyMark Freelance Design•July 2004-November 2005
Freelance graphic design for a variety of clients. Current clients include: In-Fisherman, Jacobson Financial, 
Edgewood Dental, Cooperative Print, Great River Milling Center and West Central District Dental Society.

Rosenberg Advertising•March 2003-May 2004
A full-service advertising agency where I actively participated in brainstorming sessions, print design, corporate 
identity, collateral, variety of ads, also assisting on photo and commercial shoots.

Dimensional Media, Inc./5 Design, Inc.•December 2002-March 2003
Contract graphic design position within a company whose services include: Web design, corporate identity, 
brochures, annual reports, signage, multimedia and exhibit design.

The Cleveland Museum of Art•July 2002-December 2002
Volunteer graphic design internship within the publishing department. Worked on archiving files, production work, 
ordering photos and digital files, researching paintings and artists, as well as independent projects.

AWARDS:
2006 Gold Davey Award Recipient.

CONTACT INFO:
mark@tradebymark.com  |  320 493 9388  |  tradebymark.com  |  linkedin.com/in/tradebymark
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